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UK
USA

With a wide array of products, specializing in unique chocolates, designer
and celebration cakes, and customized gifting.

Choko La represents the universe of happiness, togetherness, and love as an
indulgent treat to share and gilt as well as for sell-consumption.

is today a well-recognized global brand in the
chocolate world with its presence not across major
Indian cities through its own boutique stores but

throughout the world through retail partners.
The brand is now expanding its footprint across

South East Asia, Europe, and the US through
various channel partners.
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where there is Purity, Love,
Togetherness and 

Celebration all around

Our vision is to spread love
through our chocolates.

are respect towards people and
products, shared ownership

and responsibility & 
excellence through continuous
improvement and innovation
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Our chef’s passion for the
craft is our secret ingredient

Offering vegan range to
attract customers with

dietary limitations

Offering vegan range to
attract customers with

dietary limitations

Blend of Indian spices with
chocolates in as souvenirs from
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Made In India Brand
with Global Taste

and Quality

Culture of Continuous Innovation
with bringing in world-class chefs for
new recipes, constant dialogue with

supply chain partners for novel
ingredients, and focused customer

feedback loops to keep up with ever
changing customer palate and demand
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We are present in UK,
US & Singapore. 

Aspiring to expand in
Japan, South Korea

and Canada 

We are Aspiring to be
partners with Grab.

The retail offline business
through premium international

departmental stores and
Gourmet supermarkets
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AIRPORTS
T1D DEPARTURE

T3 DEPARTURE DOMESTIC
T3 DEPARTURE INTERNATIONAL 

GURGAON
GALLERIA MARKET

DELHI
KHAN MARKET

DLF PROMENADE, VASANT KUNJ
SELECT CITYWALK G-23, SAKET 
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CLOUD KITCHENS 
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